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Number and Employment of SMEs in 2009



 The total number of enterprises in Thailand in 2009 was 2,900,759, of which SMEs  

accounted for 2,896,106 enterprises including 2,884,041 small enterprises and 12,065 medium 

enterprises. There were 4,653 large enterprises. SMEs accounted for 99.8 percent of all enterprises. 

When classifying by economic activities, sector of SMEs with growth was the trade and maintenance 

sector, which had 1,371,488 enterprises or 99.8 of the overall enterprises in the trade and maintenance 

sector. There were 975,552 SMEs in the service sector or 99.8 percent of the country’s enterprises 

in the service sector. SMEs in the manufacturing sector were 547,052 enterprises or 99.6 percent of 

the overall enterprises in the manufacturing sector.

 Concerning employment of SMEs in 2009, the number of employment by enterprises of 

all sizes was 12,405,597, of which large enterprises employed 2,704,243 people and SMEs employed 

9,701,354 people or 78.20 percent of all employments. Small enterprises had the highest proportion 

of all enterprises at 66.60 percent, and also had the highest proportion of SMEs at 85.17 percent. 

When considering employment by key economic activities in 2009, the service sector accounted for 

the most employments at 3,467,763 employments, manufacturing sector employed 3,320,409  

people and the trade and maintenance sector employed 2,912,678 people.

 There were 41,220 newly established enterprises in 2009, a slump of 3.57 percent from 

2008, while 63,007 enterprises closed down, an increase of 32,197 from 2008 or 104.5 percent.

 When considering new enterprises by economic activities in 2009, there were 14,530 

enterprises in wholesaling, retailing, vehicle and motorcycle repair, personal wares, and household 

tools. In second were enterprises in real estate, rental, and business service at 9,003 enterprises.

 When considering enterprises that went out of business in 2009 by economic activities, 

enterprises in wholesaling, retailing, vehicle and motorcycle repair, personal wares, and household 

tools accounted for 19,970 enterprises, increasing 156.4 percent from 2008. The next highest were 

enterprises in construction at 9,858 enterprises, a jump of 239.5 percent from 2008.

Chapter 4
Number and Employment of SMEs in 2009
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Status of Operators in the Bangkok Area



 The Office of Small and Medium Enterprises Promotion (OSMEP), the National Statistical 

Office (NSO), and the Deutsche Gesellschaft für Technische Zusammenarbeit (GTZ) in Thailand  

had an academic collaboration to study the operation of SMEs in the Bangkok area by studying the 

status of enterprises from various angles, such as method of business operation, access to capital, 

and other business management, etc. This study was a pilot investigation in the Bangkok area and 

used the results for policy-making and laying out measures to promote SMEs in the future.

 In terms of the scope of the population, researchers limited the target population of this 

study to the population in the Bangkok area who were at least 16 years old, lived in a personal 

household, was the owner of the enterprise and was running the enterprise with under 200  

employees (except foreign personal household with diplomatic privileges).

Chapter 5
Status of SME Entrepreneurs in the Bangkok Area

The study of SMEs in the Bangkok area found that the number of household studied 

was 3,662 households. Out of these households, 1,255 households were SMEs.  

Of the SMEs households there were 1,304 entrepreneurs, of which 72.4 percent said 

that there was single SME entrepreneurs per household and 27.6 percent said that 

there were more than one SME entrepreneurs per household. Households that refused 

to provide information were 26.1 percent and there were 39.6 percent of households 

without any operator.

When considering the type of establishment or the type of registration of 1,033  

entrepreneurs, the majority was the registration with single owner at 69.9 percent or 

722 entrepreneurs. The second, 263 entrepreneurs, said that they did not register for 

any type while only 2.3 percent registered as juristic person (limited company and 

limited partnership).

When asked about the reasons for running personal business (can be more than one 

answer), out of the 1,033 entrepreneurs, about 35 percent said that they wanted to 

have higher income, 25.4 percent said that they wanted to help their family, and 22.1 

percent said that they wanted to be an owner of a business. As for a question about 
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Executive Summary

the perspective of being an operator by asking, “If there is a company offering you a 

job, will you take it?” 784 entrepreneurs or 75.9 percent said they would not return to 

work as an employee. For the perspective about the success of a business, the sam-

ples defined it as 1) profitable 2) satisfied and loyal customer 3) good management 

system 4) having product that met the market need and 5) having knowledge and 

experience. When asked about other opinions, most samples, 96.2 percent, indicated 

that they were happy with their business, 96.0 percent said that male and female had 

equal opportunity, 95.1 percent stated that they were satisfied with what they gained 

from business, and 84.2 percent believe their business will succeed in the future.

When considering type of business, about 82 percent said that they were running a 

trading business, including retail, wholesale, repair, and maintenance, while there were 

about 9.7 percent in the service sector, and the rest were running their own  

businesses in the manufacturing sector.

Looking at the location of enterprises, it found that 639 entrepreneurs or 61.9 percent  

indicated that they used a house or resident as a business location, 21.8 percent had 

a proper location such as office, business district, shop, or market, 16.9 percent said 

that they have a mobile location such as flea market in an alley, sidewalk, open trunk, 

pushcart, peddler, pickup truck, and motorcycle, etc.

As for the kind of business that 1,033 operators were doing, 65.3 percent said that 

their business was buying and selling without increasing the value of the products. 

Another group of operators, 63.9 percent, said that after receiving products they increase 

the value of the product before selling while 23.1 percent said that they were running 

a service business. Only 5.7 percent were operators who produced their own products.




