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Gross Domestic Product of SMEs



  In 2009 the gross domestic product (GDP) shrank 2.2 percent in contrast with a 2.5 

percent growth in the previous year. The 2009 GDP decreased by 24,788 million baht from 2008 to 

9,050,715.0 million baht, of which 11.6 percent or 1,052,564.0 million baht were from the agriculture 

sector. The agriculture sector saw a small GDP contraction in 2009, a 0.5 percent slump compared 

to a growth of 3.5 percent in the prior year. The non-agriculture sector GDP was 7,998,151.0 million 

baht, which was 88.4 percent of the overall GDP, shrinking 2.4 percent compared to a growth of 2.4 

percent in 2008.

 The 2009 GDP of the Small and Medium Enterprises (SMEs) was 3,417,860.7 million baht 

which was 37.8 percent of the country’s GDP, shrinking 2.4 percent over the last year. When  

considering the GDP based on the size of the enterprises, the Small Enterprise (SE) had higher GDP 

than the Medium Enterprise (ME). The GDP of SE in 2008 was 2,300,195.7 million baht, a shrinkage 

of 1.9 percent from the previous year and was 25.4 percent of the total GDP. The GDP of ME in 

2008 was 1,117,665.0 million baht, shrinking 3.4 percent from 2008 and was 12.3 percent of the 

overall GDP. 
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Figure 1 Structure of the Gross Domestic Product (GDP) in 2009

Source: Office of the National Economic and Social Development Board
Complied by: The Office of Small and Medium Enterprises Promotion (OSMEP)
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Figure 2 Trend of the Proportion of SMEs’ GDP and the GDP Growth Rate Based on the Size of the   

          Enterprises in 2006-2009

Source: Office of the National Economic and Social Development Board
Complied by: The Office of Small and Medium Enterprises Promotion (OSMEP)

Trend of the Proportion of SMEs’ GDP and the GDP Growth Rate
Based on the Size of the Enterprises in 2006-2009
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 When considering the proportion of SMEs’ GDP to the overall GDP since 2006, the role 

of SMEs to the overall GDP of the country continuously decreased while the role of Large Enterprise 

(LE) or other enterprises was stable or increased somewhat.  The agriculture sector also saw  

continuous growth especially in the last two years, because of continuously higher demand for  

agricultural products in the global market. When considering the growth of enterprises of various 

sizes in 2009, the LE was still the engine of growth for the country’s economy as seen by the 

higher growth rate of the LE compared to the overall growth rate of the country and that of the SMEs. 

Even though in 2009 there was a high contraction in the growth rate, it affected enterprises  

of all sizes.
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 The GDP structure of the country categorized by the economic activities showed that 11.6 

percent was from the agriculture sector and 88.4 percent from the non-agriculture sectors.  

Considering the GDP structure of the non-agriculture sectors, the manufacturing sector was the 

economic activity with the significant role in the economy at 34.1 percent of the total GDP.  

The second was the service sector with 30.9 percent and followed by the trade and maintenance 

sector at 14.1 percent. The three economic activities were 79.1 percent of the total GDP and 89.5 

percent of the GDP of the non-agriculture sectors.

Source: Office of the National Economic and Social Development Board
Complied by: The Office of Small and Medium Enterprises Promotion (OSMEP)

Figure 3 GDP Structure of the Country Categorized by Economic Activity from 2005-2009
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Source: Office of the National Economic and Social Development Board
Complied by: The Office of Small and Medium Enterprises Promotion (OSMEP)

Figure 4 GDP Structure of SMEs Categorized by Economic Activity from 2005-2009

GDP Structure of SMEs Categorized by Economic Activity from 2005-2009
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 The GDP structure of SMEs in 2009 was still very much related to the service,  

manufacturing, and trade and maintenance sectors similar to the GDP structure of the country.  

The service sector was the most important sector with 32.0 percent of the GDP but with a  

contraction of 0.5 percent. The second most important was the manufacturing sector at 30.4 percent 

of the GDP and growth rate of -5.1 percent. The next sector was the trade and maintenance sector 

with a proportion of 29.9 percent and a negative growth rate of 2.1 percent.

 Considering the GDP structure of SMEs in 2009, the golbal economic crisis severely  

affected the manufacturing sector of the country especially manufacturing for export, which was  

affected by the decrease in purchasing power of consumers in the main markets of the country as 

evidenced by the severe decrease. The service sector was also affected by the crisis as seen by the 

small growth rate of 0.5 percent in 2009. However, when comparing the effect of the crisis the  

service sector was much less affected than the manufacturing sector, which could be because most 

tourists that visited Thailand in the latter half of the year were mostly from Asian countries. The roles 

of the trade and maintenance sector, which was an economic activity that is as important as the 

manufacturing or service sectors, were also affected as evidenced by the shrinking of 2.1 percent, 

a result of the global economic crisis, which created a contraction in manufacturing for export,  

increasing lay-offs and reducing domestic purchasing power as well. 



International Trade of SMEs



2.1 Overview of International Trade Situation in 2006-2009
 

 In 2009, the total export value of Thai goods was 5,199,912.37 million baht, shrinking 

11.17 percent from 2008. SMEs’ export accounted for 1,589,199.87 million baht, decreasing 6.03 

percent from the previous year as well.

 When considering import goods, the total import value was 4,605,330.91 million baht, 

shrinking 22.52 percent from 2008. SMEs’ import was 1,377,740.25 million baht, down  22.23 percent 

from 2008. As a result, the balance of trade of Thailand was once again in surplus after a deficit in 

2008, a consequence of the shrinking domestic investment.

 From Table 1, considering the international trade value of Thailand, it was found that the 

growth rate of SMEs’ export continuously decreased in the last 3 years, which was different from the 

overall export which still showed some growth, except in 2009 with a contraction as a result of the 

global economy. Whether the export will grow or shrink depends on the exports of large enterprises, 

indicating that the international trade value of Thailand largely depends on large enterprises. This 

indicates that there should be a promotion to increase the international trade value of SMEs.

 The 2009 overall import also contracted similarly to SMEs, a result of shrinking domestic 

investment. At the same time, it was found that 60 percent of import value mainly came from large 

enterprises, resulting in a surplus of the balance of trade in 2009 but the trade value decreased by 

14 percent.

 Because of the stronger average currency exchange of the baht each year, when  

considering the growth of international trade in US dollar, the actual export still expanded. SMEs’ 

export increased by 11.2 percent in US dollar but, because of the stronger baht, the growth of exports 

was only 7.3 percent in baht.

Chapter 2
International Trade of SMEs
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Table 1 International Trade Value in 2006-2009

Source : Thai Customs Department
Compiled : The Office of Small and Medium Enterprises Promotion (OSMEP)
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 When considering the ratio of exports to the overall GDP from Table 2, while the economy 

of the country relied mainly on exports, because of the high export ratio of 57.5 percent of GDP, the 

SMEs’ export value was less than half of the GDP of SMEs. However, the ratio gradually increased 

from 47.6 percent in 2006 to 48.9 percent in 2008. The ratio slightly decreased in 2009 to 46.5 percent 

because of decreasing purchasing power in the SMEs market. The SMEs’ export value was 30 percent 

of the overall export of the country.
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2.2 International Trade Situation of SMEs in Key Trade Partner Countries. 

 Export Markets and Import Sources

 Considering the exports to each country, the main markets of Thailand were the U.S., 

China, Japan, and Hong Kong with ratios of export to the overall export in 2009 of 10.92, 10.57, 

10.31, and 6.22 percent, respectively. In Figure 5, the main markets for SMEs were Japan, the U.S., 

Hong Kong, and China as well but with a lower ratio for the main markets and better distribution to 

other markets.

 In 2009, the market with the highest growth of exports for SMEs was China, increasing 

17.29 percent, even though the overall exports decreased in 2009. The market with the next highest 

growth of exports for SMEs was Australia, which saw an increase of 14.0 percent, while the overall 

exports of 10 main markets of SMEs shrank by 6.99 percent. The country’s overall exports for the 

10 main markets declined by 11.07 percent, indicating that the exports to the main markets of SMEs 

was better than that of the overall.

 The top 10 markets with the highest decrease in exports for SMEs included Singapore, 

which decreased by 24.13 percent from the prior year. The next market was the UK, shrinking 22.94 

percent. Vietnam was the market with the lowest decrease at 2.74 percent.

Table 2 Ratio of SMEs’ export to international trade of Thailand and GDP.

Source : Thai Customs Department / Office of the National Economic and Social Development Board
Compiled : The Office of Small and Medium Enterprises Promotion (OSMEP)

Total Export (million baht)

SMEs Export (million baht)

Overall GDP at Annual Price (million baht)

SMEs’ GDP at Annual Price (million baht)

Ratio of SMEs’ export to the overall export

Ratio of the overall export to the overall GDP

Ratio of SMEs’ export to SMEs’ GDP

2006 2007 2008 2009
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 Concerning import sources, SMEs imported mostly from Japan, China, the U.S., and 

Malaysia but the global economic crisis caused a decrease in domestic trade and investment. As a 

result, the import of products and raw materials from these countries decreased as well. The  

shrinkage rate was quite high for each country. 

Figure 5 Ratio of Export Markets of SMEs in 2009

Source : Thai Customs Department
Compiled : The Office of Small and Medium Enterprises Promotion (OSMEP)

Ratio of Export Market of SMEs in 2009 (%) Ratio of Overall Export Market in 2009 (%)

Figure 6 Ratio of Import Sources of SMEs in 2009

Ratio of Import Sources of SMEs in 2009 Ratio of Overall Import Sources in 2009

Source : Thai Customs Department
Compiled : The Office of Small and Medium Enterprises Promotion (OSMEP)
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Figure 7 Key Export Goods from 2007-2009

Source : Thai Customs Department
Compiled : The Office of Small and Medium Enterprises Promotion (OSMEP)

 Goods List
 

 Considering the international trade value of goods by the harmonized system code (HS 

2007), in 2009 Thailand’s overall exports were worth the highest for goods in HS 84, 85, and 87,  

corresponding to 17.20, 14.66, and 7.86 percent of the country’s overall exports, respectively. Goods 

in HS 84 are machinery and parts including computer and accessories while goods in HS 85 are  

electrical machinery and equipment and parts. HS 87 includes vehicles and parts. 

 The proportion of SMEs’ exports for goods in HS 84 and 85 were only 4.37 and 4.84 percent, 

respectively, and the 2009 exports also decreased by 20.24 and 7.09 percent from the previous year, 

respectively.

 Goods with the highest ratio of exports for SMEs were goods in HS 71, which are jewelry 

and ornament, HS 39, which are plastics and plastic articles, HS 40, which are rubber and rubber  

articles, with the ratio of 17.15, 6.63, and 5.84 percent, respectively. Goods in HS 71 also had the  

highest growth in 2009 at 18.60 percent, even though the overall exports shrank. This was because of 

a higher gold price.
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 For imports, considering the import value of goods by the harmonized system code (HS 

2007), in 2009 the country’s imports value decreased in almost all goods, especially goods in HS 28, 

inorganic chemicals, which had the highest decrease at 50.96 percent. The next highest was goods in 

HS 72, iron and steel, with 47.56 percent decrease, while the overall imports value decreased by 22.52 

percent. 

 As for SMEs, the highest imports percentage was for goods in HS 71, jewelry and ornament, 

at 13.3 percent. Goods in HS 84, machinery and parts including computer and accessories, accounted 

for 13.09 percent and goods in HS 85, electrical machinery and equipment and parts, were 12.4 percent.

 Goods with a relatively high slump from 2008 in imported value for SMEs were goods in HS 

28, inorganic chemicals, having the highest decline at 50.19 percent. Goods in HS 31, fertilizers, dropped 

49.81 percent and goods in HS 72, iron and steel, were down 43.29 percent while the overall imports 

value of SMEs decreased 22.33 percent. There were only 3 groups of goods with rising imports value; 

goods in HS 30, pharmaceutical products, had an increase in imports value at 17.32 percent, goods in 

HS 48, paper and paper pulp, were up by 7.65 percent, and goods in HS 27, mineral fuels and  

bituminous coal, rose 2.53 percent.

Figure 8 Key Import Goods in 2007-2009

Source : Thai Customs Department
Compiled : The Office of Small and Medium Enterprises Promotion (OSMEP)
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Private Consumption and Investment by SMEs



3.1 Private Consumption
 

 The consumption situation of Thailand in 2009 was a reflection of the Private Consumption 

Index (PCI). In 2009, there was a continuously increasing trend from February 2009 to March 2010 

and in the first quarter of 2010, there was also an increasing trend compared to the same quarter of 

the previous year, the March 2010 PCI value rose by 0.45 percent from the previous month and 

increased by 7.39 percent from March 2009.

 Considering the components of the PCI, there was still growth in components such as 

household electricity consumption, value added taxes at constant prices, imports of consumer goods, 

and car sales. Fuel sales slightly decreased. This year there were several positive factors including 

the economic situation and increasing confidence, resulting in higher sales than the previous year. 

 Thai Industries Sentiment Index (TISI)
 

 The Thai Industries Sentiment Index (TISI) for the overall number of orders between 

January 2009 and March 2010 indicated that the confidence of the overall number of orders of  

industrial operators was continuously on the way up. The TISI value was lower than the base value 

of 100 from February 2009 to August 2009. Since then the value had been higher than the base 

value of 100 until the first quarter of 2010 especially in February 2010 when the value increased the most.

 The TISI value of operating results showed higher confidence by industrial operators as 

seen by the increasing trend of the TISI value since the beginning of 2009. The trend was in accord-

ance with the TISI value of the overall number of orders and overall number of sales but was in a 

lower level. From October 2009 to the first quarter of 2010, the TISI values of operating results, 

overall number of orders, and overall number of sales had very similar level, direction, and trend. The 

high level of confidence value also indicated high confidence of industrial operators who saw a  

better level of domestic and international orders because of recovering domestic and international 

economy. However, there was still a concern over the political situation. 

Chapter 3
Private Consumption and Investment by SMEs
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 Trade & Service Sentiment Index (TSSI)
 

 The Trade & Service Sentiment Index (TSSI) of number of sales indicated that the  

overall confidence of operators regarding the number of sales in 2009 was not quite at a good level 

because of a slowdown in the global economy, which caused the domestic economy to slow down 

as well. Therefore, the purchasing power of the population decreased. The political unrest and  

uncertainty were also factors. However, operators began to have higher confidence. In November 

2009, the index value rose higher than the base level of 50 for the first time in the year because the 

economy began to show a sign of recovery, it was the beginning of the high tourism season, and it 

was near Christmas and New Year, boosting the spending of the private sector in this period. In 2010, 

the TSSI value of number of sales greatly increased compared to the same period of the previous 

year because operators saw positive factors from the measures adopted by the government,  

especially the Strong Thailand Plan that injected money into the economy and increased  

liquidity. The extension of five cost of living relief measures for another 3 months until March 2010 

and lower gasoline prices helped improve the mood of operators and consumers. Consequently, the 

TSSI value of number of sales for the first quarter of 2010 increased.

 The TSSI value of profit showed a level, direction, and trend similar to that of number of 

sales but was slightly lower because it was additionally affected by the capital factor.

 Pressure on Private Consumption

 The pressure from inflation had an impact on the real purchasing power of consumers. 

The headline inflation for March 2010 slipped from 3.7 percent in the previous month to 3.4 percent 

because the price level of most products did not increase much. This was also a result of a  

comparison with a higher base in the previous year, in which the crude oil price in the global market 

increased after the worldwide recession passed the bottom. The core inflation rose slightly from the 

previous month to 0.4 percent.

3.2 Private Investment
 

 The report on the investment situation will take into account several indicators for  

analysis in order to reflect the overall investment of Thailand in 2009 and the trends for 2010. These 

factors are: 

 Private Investment - In March 2010, private investment expanded the fastest in the 

10-month period, at 3.1 percent from the prior month, and when compared with the same month in 
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the previous year it expanded 18.2 percent. One of the reasons was a lower base of the same month 

in the previous year, which was affected by the global economic crisis. The improvement of the 

Private Investment Index was a result of the expansion of all investment indicators, especially  

machinery and parts, corresponding to the volume of domestic commercial vehicle sales. The other 

reasons were relaxing lending criteria by commercial banks and a good investor confidence.

 Overall, the Private Investment Index for the first quarter of 2010 grew 18.2 percent from 

the same period of the previous year and 7.7 percent from the last quarter of 2009 in accordance 

with the expansion of all private investment indicators. However, the political uncertainty, the problems 

at the Map Ta Phut Industrial Estate, and rising production costs are still risk factors for future  

investment.

 Manufacturing Production Index

 The Manufacturing Production Index continuously rose, especially in the overall level of 

the country and since December 2009, the changing rate has been up greatly. The growth rates were 

at a high level, averaging 29.00-33.00 percent. As for SMEs, the Manufacturing Production Index 

has been rising since November 2009, averaging positively 2.50 to 8.00 percent, a result of the  

recovering global economy and the confidence in the  skilled labor potential of Thailand.  

Accordingly, partner countries had higher purchasing power. Moreover, the growth of the exports 

market in the ASEAN countries also resulted in steady purchasing order.

 The Capacity Utilization Rate of Thailand has been rising since May 2009 and was at a 

high level, averaging 55.0-65.0 percent, indicating growing investments. Considering the Capacity 

Utilization rate of SMEs, the rate was much lower than that of the rest of the country and has the 

same direction as that of the country.  This was especially true for major industries in which Thailand 

has an export manufacturing base such as vehicles, hard disk drives, and textiles. It was also a  

supporting factor for the growth of the Capacity Utilization Rate. Moreover, it was also in the same 

direction as the global economic growth and indicating the strength of the Thai industrial sector. When 

the global economy recovers, Thailand will be positioned to immediately accept orders from all over 

the world and will be able to quickly manufacture and deliver goods, giving confidence to trade 

partner countries.

 Trade & Service Sentiment Index (TSSI)
  

 The Trade & Service Sentiment Index (TSSI) indicated that the investing confidence of 

operators in the first half of 2009 was fluctuating and has slipped since October 2009 despite a 
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fluctuation in some months, because of the lack of confidence about the uncertainty of the domestic 

and global economy, the political situation, the trend of increasing fuel prices, and the initiation of 

collecting oil excise tax after the expiration of the 6 Measures, 6 Months Program. For these reasons, 

the investment components once again became a factor that highly concerned operators.

 The TSSI for employment showed that the employment confidence was lower than normal 

because of the impact of the prolonged violent political situation. Nevertheless, the trend of the index 

was in a positive direction. That is, the index improved to the base level of 50 during  the November 

2009 to January 2010 period but slipped slightly after that. The Employment Index showed a steady 

trend with little fluctuation, demonstrating that operators in trade and service were not interested in 

employment and did not believe or were not confidence that there would be a hiring trend in the 

future.

3.3 Foreign Direct Investment (FDI) 
 

 Increasing the economic competitiveness for Thailand in the current economic situation, 

especially for developing countries and emerging-market economies, requires Foreign Direct  

Investment (FDI) to push various activities in the economic system to proceed smoothly. Even in the 

recession and bottom economy, FDI is essential for the economy to recover and grow again.  It will 

help bring in investments and boost liquidity for the domestic monetary market and businesses that 

face monetary crises. Business expansion and new investments will increase employment. In  

addition, foreign investments will initiate technology transfer including knowledge about management 

and product development, which will improve products to meet standard and can compete in the 

global market.

 FDI in Thailand: In a normal economic situation, the volume of FDI can indicate the  

country’s economic status at that time. In other words, when the country’s economy grows, there 

are positive factors that push the economic growth. Foreign investors are confident in investment 

and much investment flows in. On the other hand, if the economy begins to shrink and there is a 

trend of a slump, then foreign investment will decrease. 

 

 Net FDI in 2008 - 2009
 

 Statistics from the Bank of Thailand illustrated that net FDI in 2009 was 182,284.61 million 

baht, down 69,234.73 million baht from 2008 or 27.53 percent. The country with the highest net FDI 

was Japan at 77,807.56 million baht or 42.68 percent but had a lower growth from 2008 at 7.96 
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percent. The second highest was Hong Kong with an increase FDI of 1,750.76 million baht, lifting it 

to second, or 9.73 percent. Singapore posted a 24,160.02 million baht decrease, bringing it down to 

third with a ratio of 10.22 percent and growing 56.46 percent. Of all East Asian countries, only China 

had posted a net increase at 77.77 percent while South Korea and Taiwan slipped 77.64 and 47.65 

percent, respectively. FDI from Europe rose 5.74 percent especially from Belgium, Italy, Sweden, 

and Slovenia while net FDI from the 9 ASEAN countries decreased 56.67 percent. Only Brunei, 

Cambodia, and Laos had positive net FDI




